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Tips and Tricks

Social Media Marketing

with Jen Murnaghan
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QUESTION

WHAT IS THE DIFFERENCE YOU

ARE MAKING RIGHT NOW'?
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What am | tryingto  How will | use social Howwill Idrive  What other marketing
achieve? media to sell? people to buy? am | doing?
Brand Awareness Educate Build an email list Collaborations

Provide a place to engage and

Ensure my website is

Build Community connect optimized and well informed Podcast
Create a consistent
Solve a Problem Be a thought leader presence on social media Radio

platforms
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https://www.instagram.com/p/CCFx5TVni6f/
https://www.instagram.com/p/CCAvMi2n5gU/

SOCIALMEDIA AUDI

Does it achieve core objectives?

Does it have strong call to actions?

Does it reflect your brand?

Where is the ROI? Can customers purchase?

|s it memorable?

Are you reaching the right people?

How are you measuring?
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Australian Wooden Boat Festival
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WHO ARE YOUR PEOPL
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Educational Profile/Review Personal Miscellaneous
How to Interview Story Video
List Q&A Visual (image) post Audio/Podcast
Step by Step Case Study Behind the Scenes Current Event Related

Series (2+ posts)

Pros/Cons/Comparison

FAQ

Infographic

Giveaway/Promotion

Digitat
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@jumptours




Location Emotive Trending Brand/Campaign
#Hobart #supportlocal #happiness #tict
#Tasmania #livesimply #motivation #tourismtasmania
#discovertasmania #livecolourfully #landscape #seetasmania
#tasmaniagram #communityovercompetition #photogrpahy #comedownforair

Digitat

HASHTAGS




MON TUES WED THURS FRI SAT SUN
List : : .
How to Recipe Interview Story Video Story
Infographic Profile Case Study Q&A V'S“a;é'sr?age) Audio/Podcast | Link Round up
. . Behind the Current Event .
Step by Step Indepth Focus i Link Round Up Infographic Scenes Related Visual
. Giveaway/Prom
Series (2+ Video Story Pros/Cons/Com otion FAQ BTS
posts) parison
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EDITORIAL CALENDAR




DAYS
368 370
Sun Mon

TIMES

378 383 377 376 369
Tues Wed Thurs Fri Sat

6-8PM AEST 8AM AEST  4PM AEST
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Total Page followers as of today: 382

. Total Page followers BENCHMARK
Compare your average

400 :
performance over time.

Total Page followers
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UNDERSTANDING THROUGH INSIGHTS



< Insights
@) Follower growth /B

600

festivalofvoicestasmania

Content Activity Audience

01/058/2020
Estimated : 489

550

Discovery ®

630 500

Accounts reached from 30 Jun - 06 Jul

Tues Wed '

Thurs Fri Sat Sun Mon 400
Reach 630 th"f;""
-20 vs 23 Jun - 29 Jun "'bdll .Q.ﬁ
Impressions 2,990
+1485 vs 23 Jun-29 Jun ==« Estimated == Followers
Overview 01/05/2020 - 30/06/2020

PR PR © ©
582 96 6.19% 12.29%

Total followers Follower evolution Average engagement rate per post Average engagement on reach per
ost
A 30.32% P
A 2511%

UNDERSTANDING THROUGH INSIGHTS
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Tourism Industry Council Tasmania



