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LETĦS 
START 
WITH

WHY?



QUESTION

W H AT  I S  T H E  D I F F E R E N C E  Y O U  

A R E  M A K I N G  R I G H T  N O W ?



Port Arthur



What am I trying to
achieve?

How will I use social 
media to sell?

How will I drive 
people to buy?

What other marketing 
am I doing?

Brand Awareness Educate Build an email list Collaborations

Build Community 
Provide a place to engage and 

connect
Ensure my website is 

optimized and well informed
Podcast

Solve a Problem Be a thought leader
Create a consistent 

presence on social media 
platforms

Radio 



West Coast Wilderness Railway

https://www.instagram.com/p/CCFx5TVni6f/
https://www.instagram.com/p/CCAvMi2n5gU/


SOCIAL MEDIA  AUDIT

Does it achieve core objectives?

Does it have strong call to actions?

Does it reflect your brand?

Where is the ROI? Can customers purchase?

Is it memorable?

Are you reaching the right people?

How are you measuring?





L I S T E N
The Unconformity


