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In every walk with nature, one receives far
more than he seeks.

John Muir, Naturalist 1838 - 1914



Key drivers of travel in the next decade

— Time — freedom from time and constant pressures

— Space — to be free from crowding, construction and
clutter

— Nature — access to the beauty of the natural world
— The pursuit of wellness —

personal (spa and wellness),
community (urban / lifestyle) and
global (conservation, climate action etc)

- Futurist, Peter Ellyard. Tourism Futures Conference, 2007.



Ecotourism

Founders of the sustainable travel movement

The International Ecotourism Society:

- “Responsible travel to natural areas that conserves the environment
and improves the well being of local people.”

Ecotourism Australia:
“...ecologically and socially sustainable tourism__, with a primary focus on
experiencing natural areas, that fosters environmental and cultural
understanding , appreciation and conservation .”

Sustainable Travel International

“...a spectrum of nature-based activities that foster visitor appreciation and
understanding of natural and cultural heritage, and are managed to be
ecologically, economically and socially sustainable ”



The 3 key platforms of ecotourism

So — whichever definition you use, there are 3 platf  orms
of practice:

Conservation and protection
Interpretation and appreciation

Sustainable operation — economic, ecological and
social/community



All aboard !
... the ecotourism bandwagon

"the word eco-tourism became a buzz-word in the early
1990's, but so many people used it in so many different
ways that it has become virtually meaningless".

Canadian photographer and ecotourism expert - Bob Harvey



And then, ecotourism really got going ...

“... the travel industry's efforts to water down ecotourism,
to sell ecotourism in exchange for short-term profits, have
led some travel experts to drop the word eco-tourism and

dismiss the concept as simply a fad.”
Travel writer, Toronto Star



However, as a concept, as a set of principles and practices, ecotourism
was only just starting to have an influence.

“In identifying what is ecotourism enlightenment and determining where
genuine ecotourism is being practiced today, we need also to discover
ways in which authentic ecotourism can move from being simply a niche
market in the category of nature tourism to becoming a broad set of

principles and practices that transform the way we travel and the way the
tourism industry functions.”

1992 — M. Ismael, Toronto Star






Del Forte Denim is designed for the eco-chichiowaman
who is transforming the face of fastasimion .

http://multipo’




And my own personal favorite...




The green “tsunami” is upon us
- 0]

Greenwashing is rife, - both authentic,
and inauthentic;

Much of the information ill informed:

Products are leaping into the territory -
“lust In case” there Is a consumer
Interest;

Consumer interest vs consumer
demand;



Content from the Green Marketing
Conference, Sydney May 2008

Marketing Green — Is that really your colour ?
Marketing Green — Are you the real thing ?
Climate Change — Is it just another eco-fad ?
Can you go a little green and prosper ?

Can any product go green ?

Can Climate Change build brand loyalty ?



Little wonder the ACCC had a viewpoint...

“As the green marketing wave gathers
momentum, the community is wary that
claims being made are little more than
marketing spin”

Graeme Samuel, ACCC



But they did raise some serious Issues

What standards are available to benchmark
companies “green” marketing claims ?

What standards should apply to “Green” marketing ?

How does authenticity and truth differentiate itself
from the spin ?



“Authenticity” — the critical ingredient.

Passionate commitment to the values, and a deep
connection to truth is always obvious;

The Tasmanian industry can validly claim a long and
authentically “green” positioning;

Ecotourism sector pioneered both best practice and
the need for certification of best practice to provide
consumer confidence and drive change,

Recognised certification programs will define best
practice operators in all sectors;



How is our sector doing in informing the consumer
7

Sustainable travel Tourismconcern.org.uk
Eco-tourism
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Green Travel
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Nature Tourism
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Industry response to Climate Change
S

Governments will demand socially responsible business
policies, environmental policies, and climate change response;

Corporations will be required to demand the same from their
suppliers;

Agents will demand supply chain evidence of sustainability and
social impact from product;

Consumers will increasingly expect suppliers to prove their
green credentials;




“Consumers across the “green” market are
looking for authenticity, transparency and trust”
Andrew Baker, Mobium



Tasmanian accreditation environment

Established a high quality tourism environment;
1,100 accredited operators in Tasmania;

Estimated 80% of the industry is now certified by
TICT,

Program does not strongly certify sustainability best
practice;

How are the “best” of the your best differentiated
now ?




National Accreditation Environment

Tasmania -

No scheme in Qld

No scheme in NSW

SATAB - 555 accredited operators;

Northern Territory Tourism Accreditation Program — 150
accredited operators;

Victoria — Better Business program — 330 accredited operators.
WA — NTAP
Now all to be joined under ATAP — National program

None address sustainability in a meaningful way



Eco Certification
Driving best practice environmental management
Australia — for almost 20 years.

Recognition of underlying best practice and sustain ability principles;

Certification of operators — Green Globe and EA, reg  ularly audited and
assessed,;

Adoption of international codes and protocols;
International recognition of Australia’s leading ro le;

Adoption of certification schemes by protected area managers, eg
GBRMPA Parks Australia, Parks Vic etc

Tourism and Conservation Initiative, Tourism in Pro tected Areas
initiative (TIPA),
Tentative marketing of certified eco-product by who lesalers;

Nature based Tourism plans or Ecotourism Plans ina |l States;



EA’S new arm
“Sustainable Travel Australia”



What does the future hold for tourism ?

The desire for travel and those special travel experiences will
remain strong

Green consumers will still be treated like, and behave like,
consumers;

A major change in human’s consumption will not happen in the
short term;

A major change in buying patterns will happen.

A major change in corporate policies will happen.

A major change in legislative requirements is happening now.




Summary
-

The response to climate change is not a matter of how, but of how fast?
Our world is in the midst of a shift as great as the industrial revolution

The market will produce the design responses necessary to satisfy this demand
in a post carbon world;

Industry is re-engineering now for a post carbon economy
Demand limitation and industry regulation will not succeed in reducing impacts;
Operators will differentiate by authentic shifts in their environmental practice;

Regulators will utilise 3rd party certification in the travel sector to recognise best
practice;



A closing word from John Muir...

“Thousands of tired, nerve-shaken, over-civilized
people are beginning to find out that going to the
mountains is going home,;

that wilderness is a necessity; and that mountain parks
and reservations are useful ...not as fountains of

timber and irrigating rivers, but as fountains of life.”

(John Muir, naturalist, explorer and writer, 1838-1914".



